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AITO is a remarkable collection of independent and specialist UK travel companies who provide high quality holiday experiences to every corner of the world. The Association, representing some 500 company brands, offers a wide range of benefits and services to its members, provided via a small team at AITO HQ based near Twickenham.   Our offices are hard working and fast paced but friendly and welcoming – we are a genuine team and the work that everyone puts into moving AITO forward is valued and acknowledged. Our work is challenging but rewarding and you will be making a genuine difference as to how the Association and Brand AITO are perceived and recognised by the travel trade and consumers.

This is an opportunity to be at the heart of the AITOs marketing activities covering a variety of areas such as online and direct marketing, promotions, publications, events and PR.    

Salary:  Will depend on skills, qualifications and experience

Responsibilities:

ONLINE AND DIRECT MARKETING

Co-ordination and development of AITO’s online brand presence including AITO.com, social media channels, database and E-communications as well as back end maintenance and CMS. 

Website Development and Strategy

· Recognise the need for and oversee enhancements to the AITO website
· Oversee the website’s CMS including copy, graphics, keywords, metatags and menu structure

· Monitor the quality of AITO members’ data entry, maintaining a high quality throughout
· Develop programme to engage members
· Oversee all contact between AITO HQ and members regarding queries/questions about the website

· Analyse, produce and distribute reports on traffic statistics and other marketing data. 
E-communications

· Build CRM programme via production of monthly E-newsletter promoting members’ products

· Populate AITOs various social media channels to build community presence

DATABASE MANAGEMENT

· Monitor and develop AITOs database containing both member and consumer data.
· Make ad-hoc amendments to database tables, queries and reports as and when required by any member of AITO staff.

· Maintain consumer mailing list 

PUBLICATIONS AND INFORMATION SERVICING
Coordinate the production and distribution of all AITO printed publications and information: 

· Inform members of opportunities to participate and compile content of publications from a number of sources

· Create detailed Design and Distribution Briefs and coordinate external agencies

· Proof reading and briefing of amendments for all publications

PROMOTIONS

Supplements, competitions, in-store, online etc. - all of these elements help to promote the AITO brand and our members’ holidays.  

· Create and implement co-operative marketing promotions via key communications channels on behalf of the members incorporating non-tourism partners where possible

PUBLIC RELATIONS

· PR is a fundamental vehicle used to increase awareness and knowledge of AITO members and their holidays.  Special Interest Operators always have a good story to tell!

· Identify, implement and evaluate consumer and trade PR opportunities in collaboration with our PR agency.  

· Co-ordinate various sized press events with delegate numbers ranging from 18 to 200 including the internal

· communication to membership advising of participation opportunities, liaison with venues for event layouts,

· catering, schedules etc, and production of all associated promotional material.

SKILLS 

· UK graduate – Digital Marketing/Communications degree, although another good degree with high levels of literacy, numeracy and business sense may also be acceptable
· Good grasp and understanding of data analytics and measurement. 

· Experience and knowledge of E-marketing and social media channels 
· Understanding of the fundamentals of SEO

· Understanding of the fundamentals of an inbound marketing strategy. 
· Advanced PC skills including MS Office suite

· Creative and design flair
· Good eye for detail

· Ability to use own initiative and be pro-active

· Exceptionally organised with sound communication and interpersonal skills

· Solid project management and multi partner campaign co-ordination

Desirables:

Knowledge of and interest in the travel industry

Experience in:

· Public Relations

· Running websites

· Literature and print production

· Copywriting 

Personal qualities:

· Sense of humour

· An ‘online native’

· Positive and outgoing personality

· A flexible ‘hands on’ team player

· ‘Can do’ attitude

Applications:

By email to Kate Kenward, Executive Director, AITO on info@aito.com

Subject heading: Digital Marketing Executive Position
Applications Close: 15 September 2017
Due to the number of applications anticipated, we are unfortunately unable to respond to all of those received.  Only requests for interviews with suitable candidates will be sent.  Thank you in advance for your interest in AITO.
August 2017
DIGITAL MARKETING EXECUTIVE
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